AMPLIFA PROCUREMENT GLOSSARY

cXML: The Standard for Electronic Data
Interchange in Procurement

cXML (commerce eXtensible Markup Language) is an XML-based standard for the automated
exchange of business documents between procurement systems and suppliers. It enables in
particular the integration of supplier catalogues into e-procurement platforms as well as the
transmission of purchase orders, order confirmations and invoice data. For technical buyers, cXML
is one of the most established formats for digitising procurement processes end to end, from the
punchout catalogue to the invoice.

Key facts

« cXML is an open, XML-based standard for B2B data exchange, typically used for catalogues,
purchase orders and invoices.

* The punchout scenario is the best-known application: buyers order directly in the supplier's
catalogue, with data flowing through their own e-procurement system.

* Typical documents are cXML OrderRequest, OrderResponse, InvoiceRequest and catalogue files.

« cXML is frequently combined with EDI and OCR-based methods; the choice depends on the supplier
structure and process integration.

* In practice, highly automated cXML processes achieve confirmation rates of over 95 % considerably
faster than manual channels.

Definition: cXML

cXML stands for commerce eXtensible Markup Language and describes a standardised XML data
model for the electronic exchange of business data in B2B procurement. The standard defines
document types, message structures and process protocols for communication between procurement
systems, marketplaces and suppliers.

Origin and classification

cXML was developed in the late 1990s as an open standard for the then-emerging e-procurement
market and has been continuously developed ever since. It does not compete with EDI in the classical
sense, but primarily covers the catalogue and ordering processes of indirect and direct procurement.
While classical EDI often runs via value-added networks (VANSs), cXML exchange usually takes place
directly via HTTPS connections. cXML is therefore considered a particularly accessible entry point into
the electronic integration of medium-sized suppliers.

Distinction from EDI and OCI

EDI covers a broader spectrum of messages but usually requires more complex conversions and
provider connections. cXML is more lightweight, web-based and optimised for catalogue scenarios. The
Open Catalog Interface (OCI) serves a similar function for punchout but is manufacturer-specific in its
dissemination; cXML, by contrast, offers a vendor-neutral protocol with a defined message flow. In
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practice, many companies use both approaches in parallel, depending on their system landscape and
supplier preferences.

Structure and central document types

cXML defines a series of documents that map the source-to-pay process. Each document follows a
fixed XML schema with header, transaction data and payload, enabling systems to process the content
mechanically.

Ordering process: OrderRequest and OrderResponse

The OrderRequest transmits the purchase order from the procurement system to the supplier, including
line items, quantities, prices and delivery address. The OrderResponse confirms receipt and documents
acceptance or rejection. This confirmation is the basis for further status tracking and contributes
significantly to keeping the supplier status transparent in the ordering process. Without a functioning
OrderResponse evaluation, follow-up queries by email frequently arise, which considerably diminishes
the automation effect.

Invoicing process: InvoiceRequest and Confirmation

With the InvoiceRequest, the supplier transmits the electronic invoice, which is automatically reconciled
in the procurement system with the purchase order and goods receipt (three-way match). The
ShipNotice, often referred to as the ASN (Advanced Shipping Notice), reports shipping details and
enables advance planning of goods receipt processing. The reconciliation reduces manual checking
effort and accelerates approval — a prerequisite for reliably using early payment discounts or an early
payment programme, for example.

Catalogue data and punchout

In addition to transaction documents, cXML also defines catalogue formats for the transmission of
article master data. In the punchout scenario, the buyer jumps from their procurement system directly
into the supplier's webshop, selects items there and transfers the shopping basket back into their own
system as a cXML message. Prices and product ranges therefore remain up to date at all times, without
the supplier having to maintain static catalogue files. This relieves the burden on specification
management on the buyer's side, as technical attributes are maintained directly by the supplier.

Methods and approach for introducing cXML

The introduction of cXML typically follows a staged approach: prioritisation of suppliers, technical
integration, pilot operation and rollout. Decisive is the coordination between IT, procurement and the
supplier.

Supplier selection and integration sequence

In practice, it is worthwhile prioritising integration according to procurement volume and order frequency
— suppliers with a high number of transactions per blanket order or framework agreement deliver the
greatest automation effect. Supplier segmentation provides a sensible basis here: strategic and leverage
suppliers are integrated first, while C suppliers initially remain on portal or email channels. This creates
quick wins that secure acceptance of the project within the company.
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Technical integration and test scenarios

The technical coupling takes place via defined endpoints, authentication (typically via credentials in the
cXML header) and agreed message types. Before going live, all relevant scenarios should be tested:
ordering, change order, cancellation, order confirmation, shipping notification and invoicing. It is often
only during testing that it becomes apparent how granularly line item separation, lot splitting for partial
deliveries or units of measure are mapped. Clean test documentation considerably reduces later
reconciliation effort.

Process integration into procurement controlling

cXML only unfolds its value when the received data is fed into downstream processes. Confirmation
data flows into the supplier scorecard, invoice data into accounts payable, and shipping data into
scheduling. Those who systematically evaluate cXML data can present the supplier status up to date
and detect delivery date deviations early. Precise ASN data is also a valuable basis for fine-grained
intralogistics planning, for example in a milk run concept in factory transport.

Key KPIs for cXML processes

The success of a cXML integration can be managed using a few clearly measurable metrics. They show
whether the degree of automation actually delivers the expected effect.

Automation and quality metrics

Key KPIs include the proportion of electronically transmitted purchase orders, the rate of
OrderConfirmations within defined deadlines and the error rate of rejected or incomplete messages.
Equally relevant is the proportion of invoices posted entirely automatically without manual intervention.
These figures belong at individual level in the supplier evaluation and enable robust statements across
the supplier portfolio.

« Electronic penetration rate: proportion of cXML orders out of a supplier's total volume

« Confirmation rate: proportion of OrderResponses received in good time, in practice often a target
value above 95 %

 First-pass yield of invoices: proportion of invoices processed faultlessly automatically
« Message error rate: rejected or invalid cXML messages per period

Cost-benefit analysis

For assessing the business case, the processing costs per order before and after integration as well as
the lead time from enquiry to invoice approval are relevant. In practice, transaction costs for fully
automated catalogue processes typically fall considerably compared with telephone or email
processing. The improvement in delivery reliability and inventory scheduling — for example as input for
capable-to-promise (CTP) checks in sales — should also be taken into account qualitatively.

Risks, controls and legal aspects

Like any automated data exchange, cXML carries risks in terms of data quality, security and process
responsibility. These can be controlled with clear checks.

Data quality and master data governance
The most common stumbling block is poor data quality: inconsistent article keys, deviating units of
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measure or missing price documentation lead to interruptions in the automated reconciliation. Clear
governance for catalogue data and master data maintenance is therefore a prerequisite. Changes to
terms and conditions should be documented in a versioned manner so that the award decision remains
traceable afterwards — for example during audits or subsequent price claims.

Security and legal validity

The exchange should take place exclusively via encrypted connections with authenticated endpoints. It
must also be considered which documents are legally binding: the cXML purchase order generally
replaces the paper order, so change and cancellation processes must be clearly regulated contractually.
In cross-border trade, data subject to reporting obligations for Intrastat must also be provided — the
cXML data must be correspondingly complete and correct for this purpose. The specific legal
assessment should always be reviewed on a case-by-case basis with the tax and legal departments.

Supplier dependency and fallback processes

If critical catalogues or interfaces fail, defined fallback processes are needed so as not to jeopardise
supply. The dependence on individual catalogue content should also be considered within the
framework of strategic partnership or supplier management. Regular functional checks of the endpoints
and clear escalation paths in the event of message errors are part of operational control.

Current developments around cXML

cXML is a mature standard that nevertheless continues to evolve — driven by marketplace models, new
payment processes and rising demands on data quality.

From cXML to integrated source-to-pay processes

Modern procurement platforms view cXML not in isolation but as a building block in an end-to-end
source-to-contract (S2C) and purchase-to-pay chain. The seamless reuse of negotiation and contract
data from tenders in operational purchase orders reduces media discontinuities. Those who map the
award decision and ordering process on a common data basis gain transparency and speed at the
same time.

Payment and financial flow integration

Electronic invoice data from cXML processes is the basis for digital payment methods, dynamic early
payment discount models or an early payment programme with supply chain financing. Factoring
offerings at supplier level also benefit from reliable, machine-readable invoice data. The more smoothly
the cXML invoicing process runs, the sooner financing advantages can be realised.

Sustainability and compliance data

Increasingly, sustainability and compliance information is also transmitted via electronic interfaces, such
as country-of-origin details, CO data or evidence of suppliers' SBTi targets. cXML offers some extension
possibilities for this via custom fields; in practice, the coupling is often carried out via supplementary
formats. Buyers should define early on which additional data they require in the catalogue and ordering
process.

Typical metrics
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Electronic penetration rate: > 90 %
Proportion of cXML orders out of the total volume of integrated suppliers, typical benchmark after stabilisation

Confirmation rate (OrderResponse): > 95 %
Proportion of order confirmations received in good time within the agreed deadline

Automated invoice processing: >80 %
Proportion of invoices posted faultlessly automatically via the three-way match

Message error rate: <1 %
Proportion of rejected or invalid cXML messages; target value in stable operation

Practical example

A medium-sized mechanical engineering company with around 4,000 orders per year previously
processed standard bought-in parts by email and telephone. After prioritising the top suppliers, the
indirect materials area was first integrated via punchout catalogues using cXML. Within one year, the
electronic penetration rate for these suppliers rose to over 90 %, the confirmation rate was almost
consistently 100 %, and the three-way match was carried out automatically for the majority of invoices.

 Integration of the five most important catalogue suppliers via cXML punchout with a joint test plan
« Evaluation of OrderConfirmations as part of the supplier scorecard and delivery date monitoring

« Automatic three-way match with defined tolerance rules for prices and quantities

« Fallback process via the supplier portal for interface downtime

Conclusion

cXML is a proven standard that maps the electronic data exchange between procurement system and
supplier efficiently and across vendors. Its greatest benefit lies in the punchout scenario and in the
automated sequence of order, confirmation, shipping notification and invoice. Prerequisites for success
are clean master data, clearly regulated processes and prioritisation according to procurement volume.
Those who consistently integrate cXML into scorecards, scheduling and financial processes sustainably
reduce transaction costs and improve supplier management. The introduction should proceed step by
step, with well-documented tests and defined fallback processes.

Frequently asked questions

What does cXML mean?

cXML stands for commerce eXtensible Markup Language and is an XML-based standard for the
electronic exchange of business documents in B2B procurement. It defines formats for purchase orders,
order confirmations, shipping and invoice data as well as catalogue scenarios. It is typically used in
e-procurement systems and punchout catalogues.

What is the difference between cXML and EDI?

EDI is an umbrella term for classic electronic data interchange formats, which mostly run over
value-added networks and cover a broad range of message types. cXML is web-based, XML-structured
and optimised for catalogue, ordering and invoicing processes. Many companies use both approaches
in parallel: EDI for logistics and serial processes, cXML for catalogue and indirect materials scenarios.
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What is a cXML punchout?

In a punchout scenario, the buyer jumps from their procurement system directly into the supplier's
webshop and selects items there. The shopping basket is subsequently transferred back into the
procurement system as a cXML message with prices and line items. Prices and product ranges
therefore remain up to date at all times, without the supplier having to maintain static catalogues.

Which documents are transmitted with cXML?

The most important document types include the OrderRequest (purchase order), OrderResponse (order
confirmation), the ShipNotice or ASN (shipping notification) and the InvoiceRequest (electronic invoice).
In addition, there are catalogue formats and messages for changes and cancellations. Which
documents are used in a specific case is agreed during the integration process.

Is a cXML invoice legally recognised?

Electronic invoices in cXML format can in principle be processed as incoming invoices, provided the
formal requirements for electronic invoicing are met. The details regarding a legally valid invoice and any
retention obligations are legally complex and should be reviewed on a case-by-case basis with the tax
department or an advisor. In practice, a conversion into the respective valid invoice format of the
financial accounting system is often carried out.

Is cXML also worthwhile for small suppliers?

For suppliers with a low order volume, a simple supplier portal or an email process is often sufficient.
cXML is worthwhile above all where order frequency is high, for catalogue business or where system
capability already exists. Supplier segmentation helps to decide for whom integration makes economic
sense.
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